
VIDEOS

• 
ALL THE MONEY IN THE 
WORLD. How The Forbes 

400 Make And Spend 
Their Fortune

• 
DELUXE: How Luxury 

Lost its Luster

• 
CHASING COOL 

Standing Out in Today's 
Cluttered Marketplace 

 
CONSUMING DESIRES: 

Consumption, Culture, and the 
Pursuit of Happiness

 
CULTURE JAM

•
ELITE CHINA: 

Luxury Consumer 
Behaviour in China

• 
THE CULT OF THE 
LUXURY BRAND: 

Inside Asia’s Love Affair 
with Luxury

 
THE IDEA OF LUXURY: 

A Conceptual and 
Historical Investigation

• 
THE OFFICIAL FILTHY 

RICH HANDBOOK

• 
THE IDEA OF LUXURY: 

A Conceptual and 
Historical Investigation

• 
TRADING UP: 

The New American Luxury

• 
LET THEM EAT CAKE: 

Marketing and Selling 
the Luxury Lifestyle

READING

RESEARCH

A MFA GRAPHIC DESIGN THESIS PROJECT
WWW.SUPERLUXE.ORG

•

BOOKS

• 
LIVING IT UP: America’s 

Love Affair with Luxury

 
LOUIS VUITTON: The 
Birth of Modern Luxury

• 
LUXURY BRAND 
MANAGEMENT: 

A World of Privilege

• 
LUXURY FEVER 

• 
RICHISTAN: A Journey 
Through the American 

Wealth Boom and the Lives 
of the New Rich

• 
AEKI EXPERIMENTAL

• 
ALL WE NEED

• 
(ART)IFACTS.

Re-Recognizing the
Essentials of Products

• 
CONFESSIONS OF A 
WINDOW DRESSER

• 
CREATIVE  TIME

• 
DESIGN ANARCHY

• 
DESIGN PORNOTOPIA:

Travels in Visual Culture

• 
FOREFRONT. The Culture 

of Shop Window Design

• 
HIDDENT TRACK: How 

Vusual Culture is Going Places

• 
PROFANE WASTE

INSPIRATION

• 
RICHISTAN: Power, Cultures, 
and the World of Appearances

• 
SIMPLY DROOG 

• 
TACTILE: High Touch Visuals

• 
ADBUSTERS 

• 
COLORS

• 
FORBES

• 
FORTUNE

• 
FRAME

• 
THE NEW YORK TIMES

Style Magazine

• 
THE ROBB REPORT

• 
VANITY FAIR

• 
VOGUE

• 
W

• 
WALLPAPER

• 
BORN RICH

• 
KIDS + MONEY

MAGAZINES

• 
LAGERFELD 

CONFIDENTIAL

LUXURY UNVIELD

 
LVMH CORPORATE FILM 

• 
MARC JACOBS AND 

LOUIS VUITTON

• 
VALENTINO. 

The Last Emperor

• 
BARBARA KRUGER

 
CONRAD BAKKER

• 
DAVID HOEY

• 
JEFF KOONS

• 
JO ANN TAN

• 
JOSEE LEPAGE

• 
KEN COURTNEY

• 
PHILIP WOOD

 
RICHARD PRINCE

• 
SIMON DOONAN

• 
TOBIAS WONG

• 
FLOWMARKET

• 
THE BRAND PHARMACY

• 
THE WRONG STORE

• 
MINI MARKET

• 
NEW YORK:

Manhattan
Prada Flaship Store
Barneys New York

Bergdorf Goodman
Canal Street

• 
LOS ANGELES:

Rodeo Drive
Melrose

Santee Alley

 
LAS VEGAS

ARTISTS

& DESIGNERS

EXHIBITS

PLACES

TO VISIT

WEBSITES

& BLOGS

• 
MURKETING

• 
THE LUXURY COUNCIL

• 
BRANDCHANNEL

• 
LUXURY INSTITUTE

• 
 ROBB REPORT
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